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I want to thank you for taking the time to email Mr John Montgomery, Inspector Creative Arts, 

regarding the HSC Study Guide - Creative Arts published on 17 June 2019 in the Sydney 

Morning Herald. 

I read your email with interest and note your concerns about the placement of advertising, the 

opening general advice, Marking Centre Tips and the Student Voice sections of the guide. 

As a consequence, I have sought advice from NSW Education Standards Authority (NESA) 

staff involved in the development of the publication and have responded to your particular 

areas of concern below. 

I would like to make clear that NESA supports the view that the art forms are unique and 

discrete and that the Creative Arts section of the guide presented material that was generic to 

the art forms. In the future we will endeavour to ensure that we do not genericise the art forms. 

Opening general advice 

This general advice was written to encompass al I of the Creative Arts courses. The comments 

draw attention to something that is common to all Creative Arts syllabuses, that is, students 

will consider art works and artists within context. I note your constructive concerns that the 

comments did not draw out the different demands of extended responses across disciplines. 

NESA has taken on board your concerns regarding the terminology contained in the 

infographic, and as a result, the infographic was removed from the online version of the Study 

Guide. 

Placement of advertising 

I note your comments as to the confusion that the placement of advertisements for the 

University of Notre Dame caused for your members. 

As a commercial product, the Sydney Morning Herald makes decisions about advertising 

materials. NESA does not play a role in making decisions about the way that advertising 

appears in the pages of the newspaper. 
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